




















REMODEL METROPOLITAN STADIUM:

SENSITIVITY ANALYSIS OF ATTENDANCE

25% 10% 10% 25%
Worse - Worse Proposal Better Better
CAPITAL $30,509,000 $30,509,000 $30,509,000 $30,509,000 $30,509,000
CosT
Debt $ 2,374,000 $ 2,374,000 $ 2,374,000 $ 2,374,000 $ 2,374,000
Service
STADIUM (Attendance for Twins, Vikings, Gophers and "other events" varied as
REVENUE stated)* |
Rental 618,000 740,000 822,000 894,000 - 932,000
Parking 669,000 748,000 802,000 855,000 934,000
Concessions 486,000 583,000 648,000 709,000 775,000
Advertising 150,000 150,000 150,000 150,000 150,000
Stadium
Club 200,000 200,000 200,000 200,000 200,000
Sale of
Boxes 900,000 900,000 900,000 900,000 900,000
Sale of
Name » 90,000 90,000 90,000 90,000 90,000
TOTAL $ 3,113,000 $ 3,411,000 '$ 3,612,000 $ 3,798,000 $ 3,981,000
TICKET
TAX
REVENUE $ 922,000 $ 1,076,000 $ 1,182,000 $ 1,270,000 $ 1,328,400
FUNDING |
Stadium
Revenue & $ 4,035,000 $.4,487,000 $ 4,794,000 $ 5,068,000 $ 5,309,000
Ticket Tax ‘
Minus
Operating - 1,400,000 - 1,400,000 - 1,400,000 - 1,400,000 - 1,400,000
Cost ‘ ' ‘
Minus New
Debt - 2,374,000 - 2,374,000 - 2,374,000 - 2,374,000 - 2,374,000
Service :
Minus 01d
Debt Service - 450,000 - 450,000 - 450,000 - 450,000 - 450,000
At Met
Surplus or
(Deficit) ($ 189,000) $ 263,000 $ 570,000 $ 844,000 $ 1,085,000
*The following are the actual attendance figures used:
Twins 9,375 11,250 12,500 13,750 15,625
Vikings 45,000 54,000 60,000 65,000 65,000
Gophers - -- -- -- -
Other 18,750 22,500 25,000 27,500 31,250
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MULTI-PURPOSE AT:BLOOMINGTON:

_SENSITIVITY ANALYSIS OF ATTENDANCE

CAPITAL
COoST

Debt
Service

STADIUM
REVENUE

Rental
Parking
Concessions
Advertising
Stadium
Club

Sale of
Boxes

Sale of
Name

TOTAL
TICKET

. TAX

REVENUE

FUNDING

Stadium
Revenue &
Ticket Tax

Minus
Operating
Cost

Minus New
Debt
Service

Minus 01d

Debt Service

At Met

Surplus or
(Deficit)

*The following

Twins
Vikings
Gophers
Other

25%
Worse

$38,195,000

$ 2,973,000

10%
Worse

$38,195,000

$ 2,973,000

Proposal
$38,195,000

$ 2,973,000

10%
Better

-$38,195,000

$ 2,973,000

[ T T

25%
Better

$38,195,000

(Attendance for Twins, Vikings, Gophers and "dther events" varied as

stated)*

| 618,000 740,000 822, 000 ! 894,000 932,000
669,000 748,000 802 000; 855,000 934,000
486,000 . 583,000 648 ,000" 709,000 775,000
150,000 150,000 150,000 150,000 150,000
200,000 200,000 200,000‘ 200,000 200,000
900,000 900,000 900,000.f 900,000 900,000
90,000 - 90,000 90,000 - 90,000 90,000

$ 3,113,000

$ 3,411,000

$ 3,612,000

$ 1,182,000 -

$ 3,798,000

$ 3,981,000

$ 922,000 $ 1,076,000 $ 1,270,000 $ 1,328,000
$ 4,035, 000' $ 4,487,000 ' $ 4,794,000" ~ $ 5,068,000 $ 5,309,000
- 1,400,000 - 1,400,000 - 1,400,000 - 1,400,000 - 1,400,000
- 2,973,000 - 2,973,000 - 2,973,000 - 2,973,000 - 2,973,000
- 450,000 - 450,000 - 450,000 - 450,000 - 450,000
($ 788,000) ($ 336,000) ($ 29,000) $ 245,000 $ 486,000
are the actual attendance figures used:

9,375 11,250 12,500 13,750 15,625

45,000 54,000 60,000 65,000 65,000

18,750 22,500 25,000 27,500 31,250

s

"~ $ 2,973,000 .




MULTI-PURPOSE AT INDUSTRY SQUARE: SENSITIVITY ANALYSIS OF ATTENDANCE

25% 10% 10% 25%
Worse Worse Proposal Better Better

CAPITAL $42,185,000 $42,185,000 $42,185,000 $42,185,000 - $42,185,000
COST ' .

Debt $ 3,283,000 $ 3,283,000 $ 3,283,000 $ 3,283,000 . $ 3,283,000
Service
STADIUM (Attendance for Twins, Vikings, Gophers and "other events" varied as

REVENUE stated)* -

Rental 634,000 761,000 845,000 930,000 986,000
Parking 611,000 631,000 658,000 658,000 658,000
Concessions 683,000 819,000 911,000 998,000 1,104,000
Advertising 175,000 175,000 175,000 175,000 175,000
Stadium

Club 250,000 250,000 250,000 250,000 250,000
Sale of _
Boxes 750,000 750,000 750,000 750,000 © 750,000
Sale of

Name 100,000 100,000 100,000 100,000 100,000
TOTAL $ 3,203,000 $ 3,486,000 $ 3,689,000 $ 3,861,000 $ 4,023,000
TICKET

TAX

REVENUE $ 1,029,000 $ 1,221,000 $ 1,320,000 $ 1,424,000 $ 1,505,000

FUNDING '

Stadium

Revenue & $ 4,232,000 $ 4,707,000 $ 5,009,000 $ 5,285,000 $ 5,528,000
Ticket Tax '

Minus

Operating - 1,400,000 - 1,400,000 - 1,400,000 - 1,400,000 ~ 1,400,000
Cost

Minus New

Debt - 3,283,000 - 3,283,000 - 3,283,000 - 3,283,000 - 3,283,000
Service ‘

Minus 01d**

Debt Service - 450,000 - 450,000 - 450,000 - 450,000 - 450,000

At Met

Surplus or

(Deficit) ($ 901,000)  ($ 426,000) ($ 124,000) $ 152,000 $ 395,000

*The following are the actual attendance figures used:
Twins 9,869 11,842 13,158 14,474 16,448
Vikings 45,000 54,000 60,000 65,000 65,000
Gophers 30,000 36,000 40,000 44,000 50,000
Other 18,750 22,500 25,000 27,500 31,250

**Assumes no land equity at the metropolitan sitg.




APPENDIX B

The consultant provided construction cost estimates for a
stadium similar to Seattle's King County domed stadium in
the Minneapolis/St. Paul area in 1977. The Seattle

domed stadium is a football and baseball stadium that.
contains 65,000 fixed seats and is covered by a thin-shelled
concrete dome. Construction began in November, 1972, and

is scheduled for comrletion by June 1, 1976. Assuming a
mid-1977 bid and a three-year construction period, the
consultant estimates that a similar stadium constructed in
the St. Paul/Minneapolis metropolitan area would cost $84.16
million. This construction cost estimate was calculated by
taking the actual initial bid, including cost add-ons during
construction, and translating the total actuals from Seattle
to the Minneapolis/St. Paul area and from December, 1975, to
mid-1977.

The consultant estimated that the initial cost to prepare the
multi-purpose stadium for future dome or roof would be
approximately $3 million in additional column and footing
costs. This estimate includes 72 columns, 140 feet high,

to support a roof as wéll as the back portion of the upper
deck. The estimate includes neither a tension ring (used
with a solid dome) nor a compression ring {used for an air-
inflated dome). It does not provide for enclosing the outside

of the stadium to make it essentially air-tight.




Appendix B cont.

3. Initial costs to prepare the remodeled Metropolitan Stadium
to support a future dome would be approximately $4 million.

4. The consultant estimated the total cost for adding a dome to
the new multi-purpose stadium ranges between $8-317 willion.

5. The consultant estimated the cost of the Geiger-Berger scheme
to remodel Memorial Stadium at the Uhiversify of Minnesota.

This results;in an estimate of $33.0 million to construct the
concept Geigér estimated at $27.9 million in 1976. This
represents an increase of 18% over Geiger's estimated bid in 1976.
With a 1977 bid, the estimate would total $36.3 million.

6. The consultant estimated the cost of adding additional private
boxes to the new multi-purpose or new football/soccer stadiums
at $4,800 per box. Cost of finishing boxes is estimated at
$4,000 per box. The consultant stressed that this was a rough
estiméte for a modestly finished box.

7. The cdnsultant estimated a more spartan version of remodeling
Memorial Stadium which includes 65,000 seats but fewer armchair
seats; fewer private boxes, and poorer viewing at $20,025,000.

8. The consultant estimated a different version of the multi-purpose
stadium in which the continuity of the round-shaped stadium is
broken by a gap in the upber level of stands encompassing 20%
of the éircle. The estimate for this variation is $32.3 million
as opposed to the $31.1 million used in this report. The variation

contains 65,000 seats for football and 55,900 seats for baseball.




APPENDIX C

SENSITIVITY ANALYSIS OF:

- Remodeled Metropolitan Stadium
- New Multi-Purpose Stadium at Bloomington

- New Multi-Purpose Stadium at Industry Square






